


Relationship And Customer Satisfaction Approach To
Customers

Donald C. FisherDonald C. Fisher

https://www.hersolutiongelbuy.com/public/book-search/fetch.php/relationship_and_customer_satisfaction_approach_to_customers.pdf
https://www.hersolutiongelbuy.com/public/book-search/fetch.php/relationship_and_customer_satisfaction_approach_to_customers.pdf


Relationship And Customer Satisfaction Approach To Customers:
  Relationship and Customer Satisfaction Laura Abbot,2014-12-27 Customer approach is a main topic to retain the same
customer for the next time purchase and marketing   Relationship U-Turn: Approaches to Increase the Value of an
Unprofitable Customer Kerstin Helmes,2011-06 Customer relationship management concentrates to a great extent on the
profitable customers and how to enhance their profitability Little insight has been given on how to treat the wrong customer
This literature research paper shows that customer profitability and overall firm profitability can be improved when dealing
with unprofitable customers The managerial approaches discussed focus on maintaining the customer relationship For this
reason this paper differs from the general widespread strategy of termination or firing an invaluable customer First
relationship marketing and Relationship U turn are introduced in this paper Second customer value and methods of
measuring customer value are discussed The body of this paper concentrates on different approaches that try to turn
unprofitable customer relationships into profitable ones Some of the approaches focus on letting the customer take over
more of the value chain activities such as self service Other approaches look more at the non monetary value a customer can
provide such as positive word of mouth Examples from business to business B2B and business to consumer B2C markets are
given for each approach and discussed in detail The paper concludes with ideas for future research and a discussion It
emphasizes that companies need to realize that every customer is an asset that contributes to the value of a firm However
customers differ in their needs and a company has to tailor its offering to meet these needs Only when a company takes a
more customer centric view can it be successful especially in mature markets   Management Information Systems : Made
Easy Dr. Padmakar Shahare I Dr Ajay Pethe I Dr. Mukul Burghate, Rapid globalization coupled with the growth of the
Internet and Information Technology IT has led toa complete transformation in the way businesses or organizations function
today This has not only affectedthe management culture but has also led to an increase in competition in terms of markets
and resources Businesses have become more customer driven and e business is gaining popularity Traditional means
ofcommunication correspondence have given way to online dealings e mails and chats With such a radicalshift in the
approach to doing business came the need for specialized systems to handle the variousdepartments and functions in an
organization Management Information System or MIS is an organized and well structured system used by organizationsfor
the collection storage processing and dissemination of data in the form of information that facilitatesthe smooth functioning
of the organization Management information systems involve three primaryresources people technology and information or
decision making It is in this context a textbook on introduction to the subject of MIS is presented to the students
ofManagement program The book contains the syllabus from basics of the subjects going into the intricaciesof the subjects
All the concepts have been explained with relevant examples and diagrams to make itinteresting for the readers An attempt
is made here by the experts to assist the students by way of providing case based studymaterial as per the curriculum with



non commercial considerations However it is implicit that these areexam oriented Study Material and students are advised to
attend regular class room classes in theInstitute and utilize reference books available in the library for In depth knowledge
We owe to many websites and their free contents we would like to specially acknowledge contents ofwebsite www wikipedia
com and various authors whose writings formed the basis for this book Weacknowledge our thanks to them At the end we
would like to say that there is always a room for improvement in whatever we do We wouldappreciate any suggestions
regarding this study material from the readers so that the contents can be mademore interesting and meaningful Readers
can email their queries and doubts to our authors onsjp10ng gmail com We shall be glad to help you immediately Authors Dr
Padmakar Shahare I Dr Ajay Pethe I Dr Mukul Burghate   Managing E-Crm Towards Customer Satisfaction and
Quality Relationship Abu Bakar Abdul Hamid,Seyed Bahaedin Mousavi,Bamdad Partovi,2019-03-20 Electronic customer
relationship management ECRM is a comprehensive business and marketing strategy for attracting and retaining customers
over the internet The proliferation of ECRM and its alarming failure rate call for a better understanding of the relationship
between ECRM and its immediate objective Based on the literature reviewed there are few studies that have used service
quality as a component of relationship quality in the relation between ECRM and customer satisfaction The study investigates
the influence of three components of ECRM i e pre purchase at purchase and post purchase ECRM on customer satisfaction
directly and through mediating variable relationship quality A quantitative methodology using a cross sectional survey
method was used to investigate the relationship between variables   Marketing Strategies and Consumer Satisfaction
Dr. Sanket R. Malviya ,2022-12-03 On this Earth every creature has its own language and method for communicating with
each other Without Communication nobody can live properly in the society Communication is a process of exchanging
information ideas thoughts feelings and emotions through speech signals writing or behaviour In communication process a
sender encoder encodes a message and then using a medium channel sends it to the receiver decoder who decodes the
message and after processing information sends back appropriate feedback reply using a medium channel   Services
Marketing: Text and Cases, 2/e Harsh V. Verma,2012   Insights to Performance Excellence 2021-2022 Mark L.
Blazey,Paul L. Grizzell,2021-03-29 For decades this book has served as a guide to organizations that document their
continuous improvement efforts using Baldrige Award type management systems Readers will learn what each area of the
system means for organizations and how the synergy between process oriented parts leadership strategy customers
measurement analysis and knowledge management workforce and operations can lead to excellent performance results This
book provides a valuable step by step approach to help identify and put in place properly focused continuous improvement
systems Seven types of information are provided in this book for each of the Items in Categories 1 through 7 of the 2021
2022 Baldrige Framework and Performance Excellence Criteria 1 The actual language of each Item including Notes 2 A plain
English explanation of the requirements and rationale for each Item 3 A table showing the similar requirements of the



Criteria 4 A summary of the requirements of each Item in flowchart form 5 The key linkages between each Item and other
Items 6 An explanation of some potential adverse consequences 7 Examples of effective practices Features of this edition
include A stakeholder matrix table of contents that identifies relevant material within the book for key stakeholder groups
senior leaders examiners performance excellence initiative leaders application writers and program administrators Tables for
each Criteria Item showing the similar expectations of the Criteria award and award program administrators presented only
once at the scoring level where the expectation first appears to help examiners determine at what level an expectation
belongs Online resources including scoring calibration guides for education healthcare and business nonprofit government
organizations a guide to self assessment of organizations and management systems and a guide to the alignment of Baldrige
Six Sigma Lean and Balanced Scorecard A new crosswalk between Baldrige and ISO standards and a set of global
performance excellence best practices Information on other award programs throughout the world such as the European
Foundation for Quality Management EFQM which has undergone significant changes in the 2020 model and the China
Association for Quality Mark L Blazey has retired from more than 26 years as president of Quantum Performance Group a
management consulting and training firm specializing in organization assessment and high performance systems
development Paul L Grizzell is president of Core Values Partners a perfor mance excellence consulting firm that helps
organizations focus align and accelerate their improvement efforts through the use of the Baldrige Framework for
Performance Excellence the EFQM Model the China Quality Award and other integrated management systems   Dictionary
of Information Science and Technology Khosrow-Pour, Mehdi,2006-11-30 This book is the premier comprehensive reference
source for the latest terms acronyms and definitions related to all aspects of information science and technology It provides
the most current information to researchers on every level Provided by publisher   Transform Behaviors, Transform
Results! Morgan Jones,Drew Butler,Gerhard Plenert,2022-10-24 When trying to embed changes or new mindsets and
behaviors organizations tend to focus on following a particular methodology rather than clearly defining the underlying
behaviors that will deliver the sustainable behavioral change and align the thought processes that drive the behaviors
whether their intent is to continuously improve safety or overall risk management or achieve a sustainable growth and
improvement trajectory The key role of leadership teams is not to deliver results It is to inspire and own the organizational
culture that delivers the expected results If culture is owned by HR it is doomed to be another thing leaders have to do on top
of their day job Business leadership teams must oversee defining and managing organizational culture and have HR coach
the capability of leaders to cast the right leadership shadow by role modeling the right behaviors rewarding the right
behaviors in their teams and providing clarity on expectations around behaviors for all leaders and employees The most
challenging part of any performance improvement implementation is the identification of key behavioral indicators KBIs The
purpose of this book is to assist with that challenge and make behaviors easier to understand and identify The book defines



and describes the importance of focusing on the behaviors necessary for sustainable change rather than focusing on the tools
and methodology behind change management It discusses multiple lenses of change including Lean Six Sigma Agile Risk and
Customer Experience and also addresses the weaknesses of complying solely with the methodology and tools It proposes a
behavioral framework to suit each particular lens This book begins with reasons most continuous improvement programs fail
to deliver the expected results More importantly it discusses embedding the newly described mindsets and capabilities into
the business The book concludes by providing leaders a roadmap and a coaching framework for how to align and embed their
new behavioral framework at all levels starting from the front line worker up to the CEO Essentially this book leads the
reader through the process of understanding the concept of defining behaviors and the difference between them and tools
methodology It introduces KBIs for leaders to define and drive the desired behaviors at all levels This will increase the
probability of sustainability for the improvement initiative by focusing on and maturing the behaviors these initiatives are
trying to drive   Handbook of Consumer Behavior, Tourism, and the Internet Juline E. Mills,Rob Law,2004 Available
on Hospitality and Tourism Complete Publications via EBSCOHOST via internet A password may be needed off campus
  Customer Relationship Management Roger J. Baran,Robert J. Galka,2016-12-08 This book balances the behavioral
and database aspects of customer relationship management providing students with a comprehensive introduction to an
often overlooked but important aspect of marketing strategy Baran and Galka deliver a book that helps students understand
how an enhanced customer relationship strategy can differentiate an organization in a highly competitive marketplace This
edition has several new features Updates that take into account the latest research and changes in organizational dynamics
business to business relationships social media database management and technology advances that impact CRM New
material on big data and the use of mobile technology An overhaul of the social networking chapter reflecting the true state
of this dynamic aspect of customer relationship management today A broader discussion of the relationship between CRM
and the marketing function as well as its implications for the organization as a whole Cutting edge examples and images to
keep readers engaged and interested A complete typology of marketing strategies to be used in the CRM strategy cycle
acquisition retention and win back of customers With chapter summaries key terms questions exercises and cases this book
will truly appeal to upper level students of customer relationship management Online resources including PowerPoint slides
an instructor s manual and test bank provide instructors with everything they need for a comprehensive course in customer
relationship management   Homeland Security Assessment Manual Donald C. Fisher,2005-01-07 Many organizations
have embraced the concept of improving overall performance by using the Malcolm Baldrige National Quality Award criteria
as a benchmark to gauge their strengths and opportunities for improvement and as a measurement of their overall alignment
and integration of key processes Since the terrorist attacks of September 11 2001 America has made great strides in
improving homeland security Individual citizens industry and government leaders from all spectrums of our society have



become involved in ensuring national security This comprehensive and hands on manual will help organizations align the
Baldrige Award Criteria for Performance Excellence with homeland security issues These are issues that both public and
private organizations must address in order to ensure a safe work environment for their employees and the customers of
their products and services   Contemporary Selling Mark W. Johnston,Greg W. Marshall,2013-08-15 Published in
previous editions as Relationship Selling the latest edition of Mark Johnston and Greg Marshall s Contemporary Selling
Building Relationships Creating Value continues to set the standard for the most up to date and student friendly selling
textbook available anywhere today The latest edition incorporates a new chapter on social media and technology enabled
selling as well as a new chapter on selling globally To support student engagement the book also features Expert Advice
chapter openers showing how each chapter s sales concepts are applied in the real world In chapter Ethical Dilemmas that
help students identify and handle effectively the numerous ethical issues that arise in selling Mini cases to help students
understand and apply the principles they have learned in the classroom Role plays at the end of each chapter enabling
students to learn by doing Special appendices on selling math and developing a professional sales proposal Video material
available on the Companion Website featuring new content with sales experts discussing best sales practices from a recent
PBS special on selling produced by Chally Group Worldwide Further resources for instructors and students are available at
www routledge com cw johnston 9780415523509   Diploma in Marketing - City of London College of Economics - 6 months
- 100% online / self-paced City of London College of Economics, Overview The ultimate course in marketing Nothing will be
uncovered Content What is Marketing Marketing Management Marketing Management Philosophies Marketing Challenges
into the Next Century Marketing and Society Social Responsibility and Marketing Ethics Social Criticisms of Marketing
Citizen and Public Actions to Regulate Business Actions Towards Socially Responsible Principles for Public Policy Towards
Marketing Strategic Marketing Planning The Global Market Place Business Markets and Business Buyer Behaviour Market
Information and Marketing Research Core Strategy And many more Duration 6 months Assessment The assessment will take
place on the basis of one assignment at the end of the course Tell us when you feel ready to take the exam and we ll send you
the assignment questions Study material The study material will be provided in separate files by email download link
  MBA in Marketing - City of London College of Economics - 10 months - 100% online / self-paced City of London College of
Economics, Overview An MBA in Marketing or Master of Business Administration is a degree that will prepare you for
leading positions in marketing such as Chief Marketing Officer Content What is Marketing Marketing Management
Marketing Management Philosophies Marketing Challenges into the Next Century Marketing and Society Social
Responsibility and Marketing Ethics Social Criticisms of Marketing Citizen and Public Actions to Regulate Business Actions
Towards Socially Responsible Principles for Public Policy Towards Marketing Strategic Marketing Planning The Global
Market Place Business Markets and Business Buyer Behaviour Market Information and Marketing Research Core Strategy



Digital Marketing Strategy Customer Relationship Management E Commerce Fundamentals of Management And many more
Duration 10 months Assessment The assessment will take place on the basis of one assignment at the end of the course Tell
us when you feel ready to take the exam and we ll send you the assignment questions Study material The study material will
be provided in separate files by email download link   Road Map for the Baldrige Journey Joe Kilbride,2015-12-21 While the
Baldrige Criteria for Performance Excellence are one of the most widely known assessment frameworks in the world interest
in the Criteria has ebbed and flowed over the years In part this may be due to the fact that applicants are often on their own
when it comes to determining how to use the Criteria and award programs in an efficient and effective manner This difficulty
is somewhat by design since the Criteria are non prescriptive The requirements are presented as more than 200 questions
written in a generic manner to enable their application by all types of organizations They do not tell leaders what to do to
meet the requirements which is both good and bad While it allows organizations to develop processes to respond to the
Criteria in ways that meet their unique needs this has created a barrier for some leaders This book provides a detailed road
map and systematic process to design and implement a customized operating model for performance excellence based on the
Criteria The road map includes regular use of state award programs for feedback to enable mid course correction Though
recognition is not its primary purpose following this road map also increases the likelihood of being recognized by these
award programs The approach presented here will not guarantee an award but it will help an organization s leaders use the
Criteria and award programs more efficiently and effectively as an aid to organizational transformation and improvement It is
true organizations are perfectly designed to get the results they are getting The Baldrige framework is an operating model
that guides organizations to establish key processes that are proven to yield high reliability The framework however can be
intimidating Kilbride s Road Map clearly explains and provides doable steps to apply the Baldrige Criteria and become more
process honoring It is a compilation of the valuable education guidance and support Joe provided us on our journey David Fox
President and Pattie Skriba VP Business Excellence Advocate Good Samaritan Hospitalbr2010 Baldrige Award Recipient The
Baldrige journey of continuous improvement never ends For such a journey you need a knowledgeable co pilot and Joe
Kilbride has helped many organizations examiners judges and others pursuing excellence to navigate that journey His
expertise is priceless and the Road Map makes him your virtual co pilot I hope you will take the first step today excellence
awaits Bob Barnett Retired CEO Motorola CGISSbr2002 Baldrige Award Recipient Surviving the challenges of today s global
competition requires having a long term plan and a road map to get there Here is the essential companion for a successful
journey David Boulay resident Illinois Manufacturing Excellence Center IMEC   Practical Approaches to Agile Project
Management Misra, Sanjay,Jadeja, Rajendrasinh,Mittal, Mohit,2024-05-30 Amidst the relentless pace of the contemporary
business landscape information technology IT projects grapple with an escalating challenge the need to deliver solutions
swiftly adapt to evolving customer demands and create value within the ever shifting dynamics of the market In this



demanding environment the traditional project management paradigms often fall short necessitating a shift towards
methodologies that embody flexibility customer collaboration and iterative development Herein lies the crux of the issue
faced by modern IT projects Practical Approaches to Agile Project Management is a guide in the tumult of IT project
complexities This book provides a comprehensive solution to the complexities of contemporary project management by
delving into topics such as alternative pricing models and the alignment of organizational cultures in IT partnerships making
it an indispensable resource for professionals academics and students navigating the domains of business information
technology or project management Primarily aimed at IT professionals involved in project management and service delivery
this book caters to a broad spectrum of individuals including IT Project Managers Consultants Entrepreneurs and Executives
at IT Service Firms Additionally it extends its value to Business Leaders undertaking IT enabled transformations and
Academic Researchers delving into the intersection of agile methodologies and IT service delivery From prioritization
strategies for IT Project Managers to frameworks for consultants entrepreneurs and executives this book addresses the
diverse needs of its readership offering practical evidence based insights to optimize IT service delivery across various
organizational contexts   Satisfaction: A Behavioral Perspective on the Consumer Richard L. Oliver,2014-12-18 Designed
for advanced MBA and doctoral courses in Consumer Behavior and Customer Satisfaction this is the definitive text on the
meaning causes and consequences of customer satisfaction It covers every psychological aspect of satisfaction formation and
the contents are applicable to all consumables product or service Author Richard L Oliver traces the history of consumer
satisfaction from its earliest roots and brings together the very latest thinking on the consequences of satisfying or not
satisfying a firm s customers He describes today s best practices in business and broadens the determinants of satisfaction to
include needs quality fairness and regret what might have been The book culminates in Oliver s detailed model of
consumption processing and his satisfaction measurement scale The text concludes with a section on the long term effects of
satisfaction and why an understanding of satisfaction psychology is vitally important to top management   IT Consultant
Diploma - City of London College of Economics - 12 months - 100% online / self-paced City of London College of Economics,
Overview This course deals with everything you need to know to become a successful IT Consultant Content Business
Process Management Human Resource Management IT Manager s Handbook Principles of Marketing The Leadership
Information Systems and Information Technology IT Project Management Duration 12 months Assessment The assessment
will take place on the basis of one assignment at the end of the course Tell us when you feel ready to take the exam and we ll
send you the assignment questions Study material The study material will be provided in separate files by email download
link   Enterprise Information Systems and the Digitalization of Business Functions Tavana, Madjid,2017-02-07
Continuous improvements in digitized practices have created opportunities for businesses to develop more streamlined
processes This not only leads to higher success in day to day production but it increases the overall success of businesses



Enterprise Information Systems and the Digitalization of Business Functions is a key resource on the latest advances and
research for a digital agenda in the business world Highlighting multidisciplinary studies on data modeling information
systems and customer relationship management this publication is an ideal reference source for professionals researchers
managers consultants and university students interested in emerging developments for business process management



Decoding Relationship And Customer Satisfaction Approach To Customers: Revealing the Captivating Potential of
Verbal Expression

In a period characterized by interconnectedness and an insatiable thirst for knowledge, the captivating potential of verbal
expression has emerged as a formidable force. Its ability to evoke sentiments, stimulate introspection, and incite profound
transformations is genuinely awe-inspiring. Within the pages of "Relationship And Customer Satisfaction Approach To
Customers," a mesmerizing literary creation penned with a celebrated wordsmith, readers embark on an enlightening
odyssey, unraveling the intricate significance of language and its enduring impact on our lives. In this appraisal, we shall
explore the book is central themes, evaluate its distinctive writing style, and gauge its pervasive influence on the hearts and
minds of its readership.
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species in the simulation which causes nitrogen fixation is Cyanobacteria [4.2] ... Nutrient Pollution - SimBio This tutorial-
style lab features engaging experimental systems for students to investigate how and why eutrophication and
biomagnification of toxins can result ... ST NutrientPollutionWB 2020.pdf - SimBio Virtual Labs SimBio Virtual Labs®
EcoBeaker®:Nutrient Pollution NOTE TO STUDENTS: This workbook accompanies theSimBio Virtual Labs® Nutrient
Pollutionlaboratory. Nutrient Pollution (WB) - SimBio In this lab, students explore eutrophication and bioaccumulation of
toxins by experimenting with inputs to a lake containing phytoplankton, zooplankton, ... Lab Exam- Nutrient Pollution
Flashcards - Quizlet Study with Quizlet and memorize flashcards containing terms like Why is exposure to high mercury
levels in the fish we eat such a health concern for humans ... BI 101: Lab: (U2 M2) SimBio Virtual Lab Nutrient Pollution In
this Lab you will be (virtually) transported back in time to the early 1950s, when many cities were experiencing a post-war
population boom. Nutrient Pollution Worksheet Exercise 1 - Studocu Provide a biological explanation for your answer. Since
phosphorus is a limiting nutrient, when the level of phosphorus increases it increases the green algae ... ch-15-study-
guide_freshwater-systems.docx The answers can be found in the Simbio Nutrient Pollution Virtual Lab Introduction (Posted
on the APES Lecture and Review Materials Page – password needed), and ... SimBio Virtual Labs Liebig's Barrel and Limiting
| Chegg.com Feb 19, 2022 — Explain your results in terms of limiting nutrients and Tilman's resource competition model. *
HINT: Do all three species share the same ... Weather Studies Investigation Manual 2013 2014 Answers ... Weather Studies
Investigation Manual 2013 2014 Answers Pdf. INTRODUCTION Weather Studies Investigation Manual 2013 2014 Answers
Pdf .pdf. Investigations Manual Academic Year 2013 - 2014 and ... Find all the study resources for Weather Studies -
Investigations Manual Academic Year 2013 - 2014 and Summer 2014 by American Meteorological Society. I'm currently
taking Weather Studies Introduction Apr 14, 2014 — I'm currently taking Weather Studies Introduction to Atmospheric. I've
completed the assignment in weather studies Investigation Manual. 2013- ... Crime Scene Investigation: A Guide for Law
Enforcement Investigators should approach the crime scene investigation as if it will be their only opportunity to preserve
and recover these physical clues. They should ... SAFETY INVESTIGATION MANUAL This manual includes checklists and
analysis procedures suitable for a variety of field and office safety investigations and assessments. This manual also ...
ANSWERS *Please note: questions without answers are 'open' and designed for group or class activities. CHAPTER 1. CASE
STUDY: THE KANDY CYCLE SHOP. 1 ▷ Why do you ... Alq 213 V Electronic Warfare Management Unit Terma 14 hours ago
— This volume includes an overview of the origin and development of the Lockheed U-2 family of aircraft with early National
Advisory Committee for ... Crime Scene Investigation Original guide developed and approved by the Technical Working.
Group on Crime Scene Investigation, January 2000. Updated guide developed and approved by the ... The Weather Research
and Forecasting Model - AMS Journals by JG Powers · 2017 · Cited by 922 — 2013, 2014), investigate the effects of fuel
moisture content and type (Coen et al. 2013), interpret wildfire case studies (Peace et al. 2015), and predict ... New holland
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376 threading twine Feb 11, 2021 — A 43 page Operator's Instruction Manual for the New Holland "Hayliner 376" Baler.
Reproduced from an original that would have been supplied with ... New Holland Baler 376 Hayliner Operators Manual THIS
OPERATORS MANUAL GIVES INFORMATION ON THE OPERATION THE LUBRICATION MAINTENANCE AND SAFETY
ASPECTS INCLUDES ILLUSTRATIONS AND DIAGRAMS TO. New Holland 376 hayliner baler operators manual Feb 8, 2021
— No rights to download! New Holland 376 hayliner baler operators manual · Description · Details · Releases · Filehash table.
5 Manuals For New Holland Baler 376 - Operators Parts ... 5 Manuals For New Holland Baler 376 - Operators Parts
Workshop Knotter Tips ; Approx. $60.98. + $32.33 shipping ; Quantity. 33 sold. More than 10 available ; Item ... New Holland
Baler 376 Hayliner Operators Manual THIS OPERATORS MANUAL GIVES INFORMATION ON THE OPERATION, THE
LUBRICATION, MAINTENANCE AND SAFETY ASPECTS INCLUDES ILLUSTRATIONS AND. New Holland Hayliner 376
Illustrated Parts List Holland Hayliner 376 pick up baler. 53 pages; Illustrated Parts List; A4 size ... New Holland Super
Hayliner 78 Pick-Up Baler Operator's Manual. £12.50. About ... 376 Hayliner Operator Maintenance Manual Fits New ... This
Guides & How Tos item is sold by repairmanuals2006. Ships from United States. Listed on Aug 28, 2023. Owner-manual-273-
hayliner.pdf Operator's Manual. HaylinerR. 273. Ford. FORD. NEW HOLLAND. Reprinted. Page 2. A Note to You, Mr. Owner:
In buying a Sperry New Holland baler, you have chosen ... 376 Hayliner Operator Maintenance Manual Fits New ... This
Guides & How Tos item is sold by repairmanuals2006. Ships from Dallas, TX. Listed on Nov 10, 2023.


